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This study aims at analyzing language forms,
discursive strategies and discourse themes,
focusing on the changes of international image
of “Made in China” in the news reports of “New
York Time” in the past 25 years. The result shows
that the image of “Made in China” is constructed
through methods of lexical choice, discursive
stylistics, and rhetorical strategies, which is
modeled under of framework of social cognition
and interact with social and economic practices
in daily life. The image was reflected in
analyzing the theme of the relevant discourse,
which covers “product symbol, copyright,
product price and quality, working environment
and salary of Chinese workers, and Chinese
environment” and etc. These reports reconstruct
the public’s social cognition towards “Made in
China” by using language forms and discourse
strategies contain derogatory terms, reporting
verbs, and metaphors. These themes correlate
with the export good quality of “Made in China”
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and the image of “Made in China” has a mutual
impact with China image.

Key words: “Made in China”; “media discourse”;
media image of product; national image.

1.5l

BE & b SO S R K G E R O E, R ESE T 2N
BRI AR &2 — (Sull & Wang, 2005; Lyles, Flynn & Frohlich, 2008) .
“HRENE” MERES, WalRRch RS RE RS, e EiE
bt F— T A RS R IR, “ A E R 1 E BRI 5 PR E B
A AT A H AU B IR AR N, LLEATT RIS AN EAT N R MR I
X LA 37 R R 25 A O I A RN AR IR . KIILUR, 1N E PRk
U — N EEGE, WERW R E A Ry P EEM S, X
AH T AR S Tl ) P ] 5 7 O B 2 TR BUTA AR AR I 22 5 % BR B PR 4%, 6« [
HiliE” E bR R MRS T EEMEN. BN E R ERIE” TR
FESGEMW NI : — 2SS <R PR E N, BPERTUR b R E
GUNAT 5 M0 2 8 02 i RN SR 1A, WA 2 A 2 TR ) L
IHIE RGN = TSR (BRI, 2001 ZE 2R, @4%%, 2005; B AA, 2008) ;
NS FE G 2 A P HR [ )3 71 A DG SRS BT SR T O AME R I e R (I
$E, 2009) o H—JrHRAIE CHREGE” LA IR RO SR K
Fe A (Pun, 2005; Luo, 2008; Cai, Lee & Pang, 2009) ; M HEBrfE
WL s P ESE” fEALEN G (5%, AFE, 20105 E500. %
9, 2010) MEFRERZ BRI R. HATE P#HEEREE AT < ESE” 1
T FC 2 02 MHT IR H &, W 9E38 225Kk B T8 [ SRR g ) 55 — 28, s
R MR TER A AT, 15 S BERIRE e = Bk, Rg . SHEILTIAE
B, WFAE IR B AR A TR, R L P A S I A B R . R
MIMHEHNEE B A A A, KR “ rp s B bR R TGS B e 42
Bt —FAET .

DOREEETR S REIIAER 2011 FERIGTE, 2009 4 SEFAULET] 3900 123570, 2010
AP B RN 26 R O kDRI, S 3650 122570, 5 2009 EAHEL, ETFT 23%; Sid
EH16 AL, EFET 841%. 2010 4, 35 [E M A EEE O B0 S B At DA 19. 1%.
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2. fE NS RIRTESAERAT 5 ARG S

TEEAE A AT A R RS R4, REEBUA . &5 k.
SR EES S, IR @A SIS (|, 2009) .
TSR, B AT B g, BIESIES IR B AT AN
HRAG (Dijk, 1988: 8) o GHARTEIE BT BAAAEE, BEIEE T Aok R
GRS, BARVE R SR RE R SIEE AT 7 BARIETE RIS H B
TR S MEOA ST, o miGiE L IAERE R, R A 44
TEABCH PRI W AR o EARTEAE R — P A R L R U A ISR, LR 4
JIRIRUS IR 38 3 DLk e 7 3 ] 40 A A AR TS B T R R G S JE
I s FCIRAR RO R IAERT B R R e R AR M ZI R E S, DA R
PR E AL B2 | (Fairclough, 1984: 54) . Dijk (2008) Jfi#k—b42
BT URE—IAEI—t T = 2 M A BRI AR R AET L,
TifF 70 3 ] S Ao < A s PR R EIRIES B, B AR 2t
A TE R r [ [ 51 AE 28 51 AU BARR R 7 e ARSCA 1990 422
2015 4 (ALY 25 FEMADE “rr [E i 7 fREABF R, BT EIEE
WHIEEE, BFMH . BRRIS ST E S, HISEE R «hE
it E PR ST AR R, OBAZE AR E AR . T, AT
S DU B FEIa R rb R [ B T G4 R E v 1 2 W45 4 -5 oW 2R Ak
a2 R 2« G BRI R TE AT R R ?

3. R 5B

3.1 ZEWAEZE R (15 35 i

3.1 1 RiEHE

CrrE g I B G A AR A S P O SO0 R . Ak, B
I S GAR N AV M R . A EHE 7 59325 5 ot 9% [ i b ) 5
& R A Gy . ABGE S DA RSG5 Je A R THB B R — i, 75— %
FELRIRE 7 R ESE T XN SEZAD BRI MIER L ERIE S . it
FLUHIE L, FRATEE A EHE A OCHRIE > VU B 1990 SERIHAE 19
99 4E. 2000 £ 2006 5F, 2007 F£ 2010 4, PAK 2011 £ 2015 4F,
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B1: 1990%E-20154 (ALY A “rhEHE” RIERE
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3.1. 2 1H1E F

b AtteE 90 SEACHR M, A I R b AR T ST I R B b, Py
SRS “ A E G 7 POREE SRR TR RZEANIE KN HifiE, HER
e R T [ RS s DA e P R AR BN AR R BUT o I T AE T 5
i BRI E D, BRI T AN AR P s i bbee, A [ i
FAEAENP i H AR IR, AT AR T COR B N &5 3L, 31X — I [ Bk
sonf S RET GG A K. 2000 FERIE 21 D 10 AT, I
B P E S ORI, B R S E ORI T E X A a . R e A
T ER AT EE o R AR S BN 3RS, (B KBRS & P 7 e, R0
ESIDNI: P SEAS i bE P R I R v VNP T R R O S L R S Al N s S i
—o 21 8 10 AT )G, RIS SOVBE TR ERS ek
Feah” BARAA T . 2006 4 11 H i, SEEDES: YO B E P AT S T A
JAME” B IFRE . 2007 4 3 H “BYIRMTRSEET Rk, TEP R
=R NE AN HEEE . SR SR SR
[ G 7 BN B PR BRI DR FEARZ e HOIHT =N B ok A [ g
ITEiE J e, FATABL CAHLINR) A « G EP R & it
SERFIRUCE (A “FROTO7EN 07 L PR AT . CRRERT . ABUAE
“EERRT Y o SRR ) SRABIFIER, X UG A H R A
5y 51 R bR S R A . AR LR, (LR DL PR PRy
RS RRBAER, BEERIAREN. e RS EEE R
Ft, NS GEH TORR A S AR AR HARGEVE 2 A o A [
&7 e P “BUR AR B, TS EE SRR A R 10 SR
HEENLE [ I e B BRI Se A R IR IREAR, X — k2 S ik 2=
AT BB A ERE A, PEOT RB K B . ORI . R B
VFE T 5 8 135 e 5% P ) B P 2 I R e SR AE AR AR 5 3K — s FRAT T 18 1 S 14
PAR VI Lo v a7 AT
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F 1: 1990-2010 4 (AILIRHR) FHX “hEKIE” KiEEEE
1990 4EHIZ 1990 55K | = = AR iRy FHE =L
2000 4E % 2006 4F BT dn BOEPER Bl A
2007 4EZ 2010 4F SRS RIS AN« P2 R 24 )
2011 fF 2 2015 4F PEER R BT Y. TR S8

fENL S IR VURN B (2011 4E5 2015 4F) , (ALY fRiEk 7 id—
SRV R PR RS e A A Ah, IX B B B A PR 1) A
HENE R EBE 7 R SCRIE B, [FIRE TN A R A4 5 ) R e
ERES L —, 54h, AR, Bk “PEENE” FR%. L. BN,
TR 5 77 TH A2 7= & 3 — B U X ) - m T T LAN B B BA/NRS 2 72 R 32
(1) rp [ )3 b P B O, IR U IATE SR =BT T — R AP TR M7
e in) R fE LA 2 a0 < E g 7, 7 P ORI KRS R B D R
[FIE, o < E SIS MRS ETE A A ERE Y, NS DU SR R4
H T 85 7o ) G A L s P AR TUANB B /N R 3R A ) B 2 A
AR BRI A

3. 1. 3 B b A EE 7]

B R — R AR R SO BN BB H BT . fEBAH R E
B R R I [ (R 4 o R 2323 T IS A BRAE R 2 T i St e, fi4E
REVFETNAE 2 EFEEARIEIES G ZRESEW T, ARMEESH
TAFIARIE B 2 T8 A R8T G  WFRATTWER B 257 Fe ki i br
KE, FH—HrB (1990 WA 1990 4K ) 26 Fefiis (i br il 3= 2 LA [ 2N
F (54.5%) , X—FrBh EE OB, (D) BRI B A R
. #lan:  “Clinton Aides Propose Renewal of China’s Favored Trade Status”
“U.S. Threatens $2.8 Billion Of Tariffs on China Exports” . | | 5 B
(2000 SEA 4 2006 £F) 49 fRikiEd, HmkiE S 70. 5%, Flan. o E i
FE A K BN EE 11737 (Stream of Chinese Textile Imports Is Becoming
a Flood) A [E b g { B4 57 30 il tH 7= & 7 (For Want of Safer
Glue, Chinese Shoemakers Get Sick) . [E H 7= S R 3F Hidik”
(They Sell No Fake Before Its Time) . 2 =Bt (2007 4£% 2010 ) , “H
i ENLFEAR R, 121 B 96 K (79. 1%) RIE (AR B2
PRI TR IE A L, Blanda 9 A e A B e e A Bl e (22
Brands of Dog Biscuits Are Added to Pet Food Recall) , “fE&E4NENH
EfiEFTEHEHFEYR” (Toxic Toothpaste Made in China Is Found in U.
S.), HERAEMEf ERG “PhEEE” P b T AR i =
fGERE%E 7 (Is ‘Made in China’ a Warning Label?) . S5 PUFrB (2011 £ 2
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015 4F) , 81 FiRi&HA 37 (49%) jmiRkiE AR RIE TIEE WAL,
BanvEAy “ sk E GG RN 7 (The Price of “Made in China”) ,
“rpE P EA A AR AR E S e E %7 (China Quality

Watchdog Tells Alibaba Fakes Threaten China's Reputation) . “H[E 3]
D AT IS R FRAFF”  (How China's Tremors Could Weaken the
World's Major Economies) 4.

3. 2 O A R Rl XU
3. 2. 1 ihiEFk

Fairclough #43 [f)15 b (0 R TR BN IRIE L. “HR1GE RN A E
ERA S FARRIEA NI TR, R b 22— B R AE L R
REFIE, MLhs b, XSRS LT et S R R R EAER” (199
5: 65) . IE4 Fairclough ¥8H HSFE, HriEE i A Bh 5115 A 51k 216 15 2 [A]
() S PR ASTRI) A A 35 0 1 07 s S B A 2 o 5 P R )42 5 | E N E B 54 B
S LA s AR T RS XA F B E R R AR A IR R A CAPEF H
PIvEr 2 ML . MR IER, RREER TS H AiEE
RCA—R, (BT 2. HRGE SRR 28 AN FE, #8155 g i (8 n] g2
AP O, 2 SR e R 5 1 R R SR R R I — R Eh A 1 HL 3 %
2, R AN FEF AR A2 ER (Volosinov, 1973: 973) &

(1) IEERIRIR

£ (LR 80 L “ i IS (dRiE T, g s i 2 WA J e
P, I T REFIRGHE, EEEERIERLE TN, B BRE
HRAE RN NI R o IX R SR RO AR AR, o Bk 4
2, Bdh: HANETT RAMER . RANER . AL LRGN . R
A AT E AR, ST Y RS, E R AR E AR
R, RCRAEESE, Bl SOh i B SHERR ).

China posted a statement on a government Web site over the
weekend saying that a Food and Drug Administration warning to American
consumers to avoid potentially harmful Chinese toothpaste was
“unscientific, irresponsible and contradictory.”

M RIGE R ERE, AP RANE WA EE SR
(Fairclough, 1995: 55) . X—#IRUGEISA & T B el vF A A 42215 05 1R
2% . Volosinov (1973: 134) fE'ERCN “HUL AP HEIEE" , &—F
R B S, SEPR b2 “RRUR PR IR R, B TRE X HEEER
RN, BEXCEHRE I B EEEIE R B B UR, FFREEMER ZER. &
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XFERIALHE,  FER R 1) SRk AR TSR

FAER 2007 £ 6 A3 B, MA KFEAFFE_HEBEAEREE RER
XA BRAERERARXRAFTA, TEAAE 22 LB T FHLeE aa
WEE TG EDRR SRR R, BT A 63 4R Y
TAZ. AETHFHRBTEARR Y LERANGAFLEMN, AAFEEDR
ATAE. A, $RRRFYSERAEENETERZERNTE ST, I
TR YE R BERATRAF. RATIEN, LEZAMFEHG,

FERAEMI SR, “AREE. ASTE. BT E 7 ZH0EH iRk E
X B R A A IS . R B B RO IR AR T O H RS, A
FEZ A2 T FDA BIIATT, 102 J5 FDA SO 7P ShdEAT 4B, X Pt A5 o [
m AT AR RTE T, AR, AR . 1 CHARR) iR, fR
MR ETRSGESR, ML TR R RARIES, WEDU R oy
PR S [V S B i e el 2 “ AR, AMSTiE, BMTE” . R
TH R IR R X Rk, R EBUFR L B i, 56
E AR R FR e, s T MO SRR T EBUFE S .

(2) ¥k 5|5 5 ¥b 5

WEERBR L RIRE , ik ahinl & “ Wy e b il i e LR MBS, B R
A TR AN S BC e IR 1 TR R L ZhAE” (Volosinov, 1973), "EAFUIRIE# ¥
I T A ARSI, T LTS I 3 R R 400 2 X 1 i S EE NS . T34
e ihin i 5t RGRRIR TR TE MRS, B R 7R 1 TE ) B SR B
152 KR RE B ULERE 5 ARSI 53/ W 2 R B O AR

Officials in China, of course, are fighting back, insisting that its food
and other exports are safe and valuable, that new regulations are being put
into place and that problem goods account for a tiny portion of all exports.

Chinese regulators also announced that they had revoked the
business licenses of two companies that exported tainted wheat protein
used in pet food.

(CAHZIBHRY ZIRAE insist 1 announce XL A SR A ORI R 5],
REREBUF L E RS L. @idX—FB, RIEE 7 FiEE R R RE R
Hh ] BORFHE A A [ e 7 i R AT [ 8, 4B 482K BT o IX 1A 7R 2] #)
AR TR P E BUF T R BRI, B R E 7 AR EEE A

‘AR, 2007/6/3, http://epaper. jinghua. cn/html/2007-06/03/content 112500. htm,
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S Ay e ] A L SRR P AR R AT VA I o 3 X R [ BOURFE F A B R )
RN, A TEE N RAE S S R BT ORI SR, 5 20E B Y 1 T
AL A ST R EBURTE S 00 B 1. 08 # L SeE iR gt 48 =0
% T AR ET DRI H A A S PR E SO, SCREE e, IV
olosinov (1973) 5, HYHRKEBEREHIAEE, HLRFE LELLLHL
WET 1.

3. 2. 2 WA R K B R A

AV 3G A3 R T A 1 1 1 B T T G R B R R A A s AT AR B
PRI o 1 18 i L AT AT ek e 38 A [ L AR Bty G 1) 1] VI Sk i i A A4 P ol 573 R AR A
ARG AT N AR AP R I . 2B F VB CE 8, B Anne Maass
(1989) & ANFEH IFEARIE S e WIS, XA [ (1) 1R] Y Y 04 2 an el f b h 32
A5 WS T IR B TS o 3R IAN, AR O L= 2 B O BRFN S ML A, A
7] AT A AT AR AS A 52 R RV SR AR s, IX B T2 AT Nt B
T T A3 2 AR T 51 HR 2 S, DA A B PN RS B D38 i EH A/ AR Bl 3 OF ST T
() o AHECETT 5, N ATV ] 3 FH it 50 PR 2650 v PR ] VI 2 28 2 G o R A% B A A 7
IR AT ARSI B B ARAT N, DU S HAT A RKIAME . FaE k. =
SAERNAENE . 5 ZAH R FEAAR N B B 57T AT D9 RIREAAS A1 Ji 573 ) TR TRIAT )
AR I i G AR A ] Y 2R 20 e i AL 3, AR I AT 9 (R A8 R 1t A0 2%
PEo (AL E-E I 7 ORERERIAE, T4« E GG b
PRAESEBR ERLRN i ERNE” WOE RSP UR  — M EAAR R . Fln. 5
— M Bt & “ fake” “pirated” “poor quality ” & 14fi & 7= 5 H
“unlicensed” “not certified” “non-authorized” 1&4fid E /= M Hl&E e,
“weak” “loosely” “weakness” W&1firh [E I EHLHSAT 1. =B,
H “extremely dangerous” “toxic” “contaminated” “tainted” “unsafe”
“hazardous” “noxious” “lethal” “poisonous” “adulterated” “substandard”
“a low but meaningful risk of toxicity and injury” &1 &= & H “rogue”
“unscrupulous” “aggressive and opportunistic” &4 & = S liE R
“ persistent weakness” “ chaotic” “ chronically weak ” “ feeble or
nonexistent” &/t [ i B AL 5 HAT 71

A British Classic in the Chinese Stable
Bid to Root out Lead Trinkets Falters in U.S.
Lead paint sparks global recall of toys

Game over: Gov orders risky toys destroyed

PR SCAAR R T, A7 THT AR A &1 ke 53 R T T AR AR AR 7 1)) 20 S5 AR
B 2 BURTH AR ) A7 T At S DA AN T & 2 Ak BRI o [ )i 7 fhiE

Sinologia Hispanica, 1 (2015), pp. 33-46



&2 Li Qiuyang

A AV AT, BRATT R IS [ A < [ 7 A 1S 4 A R AT
e, . “HEM” (Toxic) . “ZE5HM)” (tainted) . “FEAMT”
(killing people) . “#&Zf)” (ghoulish) . “TiEE LK " (face more
tests) . “fBI”7 . “ife” (fake) . “HMBIM” (recalled) . “AEER”
(trinkets) . “fFfE%4faH” (safety concerns) . “iREIh &4
(lead-paint) . X Lk A il 8 75 7 Aot A [ e R B L R 1 012 5 4 L3R
WAR—NTR, “HHEHE” /EA M7 MAamER—H T 4.

3. 2. 3 AL

o JEE I SR A3 SRR 0 L 7 o B 5 P AR 0 ) SR
SRR R T R, e BB, ARURER T AR RSO
I BRI 25 85 P e R0 A 577 VR L M B T 7 U 4 25 e 4 R LA
e S8 A P o 8 8 LT 5, e A 3 ) P L7
BRE E TR B0 A AR I b TR BRI S I
HE A S AR 2 I SO0 T A SR DRI R 2T

As More Toys are Recalled, the Trail Ends in China

..month, a ghoulish fake eyeball toy made in China was recalled
after it was found... Over all, the number of products made in China that are
being recalled in the... the world’s toy chest: toys made in China make up
70 to 80 percent of the...

R E T “HJ B PR R SRR
Bl AEFRATE 2 7 SBR[ 0 SR i L . XS R A
[l i3 7 ()i RS TE VN O, 5 TS 7 A O B 5 L
PR S B AT T R O DO A T B (63538 W] LASLZIAE b [ il i
Al AR RZ B L APE BRI e RE AR, #
g O SAEE BRI XA 7R E GRS S
GICTIVE R TRl

3. 2. 4 iHiBEEE

Lakoff & Johnson (1980) DAARLS P12 A Rt i B i A BV A4 17 AAT DG
T BN AL NN, $5 H B (S fE 2R 2 B RV 2 IR R AL, 1 B gy fE
YEASEE T IR, BRSNS AN E . AR 2 IEFHE,
RPN R R, A2 N SEhh G 84 1 5 B B AE, S AT, B4 B S,
B2AT MR, R YR BT C“fEmtET R CBUR” ENEE.
XS DU C 4 BN FRATIT R BR M 1 18 I 5 A0 AR S B G i By G [
FH B ARAE o 7R IX AN HESE B AT HA ) — S8 R BRI AR TR U L2 9 2 N 2E =
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AT o YRS 55 VA A — N 2R SR IOR 5y — AN R TR AT 2 W R AT AR
P, RAfFLBRRLE, X2 w10 3 Bt R IR AEAME R A5, T
e FHBATR AR Ay (0 315 5 B AF 5 (1 5 — A5 B A
REFERFPNFTT I, EMSERNIEF, TS NAEBLSE A [F 22 f
AT S LA [ F e K8 4R A 5 AN R R T 5o B R b 99 AN R S 2
ANJTHL, SR TR RS AR R AR S AT R .

1A 9 — A BAR B P SE R Y s R IR LR T AR B, JRETE &
N TIRZIGED . FLo5 ZE4ER (2005: 4) 41 “ff5” W R A RMATR
MIEE R —FEIAT N, PR EREIEE QM ESEIN TSN X
P R AT S ORI SRR o AE AR 395 A A 30 o 4 (1 P e A AE (GRS
2004) , fEIREE. FEIPRoC RE P L. SR A, 275
BRIER) R ESIE 7 ERARETR RSN R EBUFS G
JENLZ BT IR 5 — T A 1 S s e o SR B 2

Officials in China, of course, are fighting back, insisting that its food
and other exports are safe and valuable, that new regulations are being put
into place and that problem goods account for a tiny portion of all exports.

While Beijing has strongly defended the quality and safety of its food
and drug exports, and even denied that the toothpaste it exported was
unsafe, government regulators at the same time have stepped up safety
inspections and shut down companies accused of producing unsafe food or
counterfeit drugs.

“If 1 were the Chinese | would not start a trade war over this,” said
Dermot Hayes, a professor of agricultural economics at lowa State
University. “They have a huge trade surplus with us, so it’d be like picking
a fight with a rich grandmother. This is a problem that can easily be solved
by scientists.”

But the medical device industry is one of several that seem to have
been the target recently.

S5 R I o B BURE 5 S ML T PR il 4 e i 2R 1, e A AN A
TR, e HA BB ER, BARBERYE. e R sghrsnmg, Hit
SRSCREIAE BN EAR S A IR B S S R b, PREAE RS B IR,
— 07 R E I RO O R B K S — T (LA AR) K WAR A
IR, K5 BUSINESS fEJy Himik, ZR{EH] “fight” “war” “target” &%
5 58 SR S 3] T A S S B B 2 T e S B e A 2 R T R O AR AR T 36
Rl 254 R AT R 5 5 5 0 r ) 3 4 s e A Q) A S T AR W] L 9 B
TR AR LI IE SO B B ik £ 8 T BRI, B3 FEA
MEEER, HEEIEANESBRIFRA N AESAAENE S CRM, 2
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012: 1400 o MAE A mi AR, £ “8F” FIARIEIRTS, SRESCE NN
— ORI CMEE R E A, T E S RO MRIE SR E A TR 2R
AR S, A EBOMF R R RHET . X R E oy NSRRI AR 5K,
e 5y B3 AR 5E 4 FH e (VB2 25 BRAR AR 28 AR, 1T 2 . gl 1 FLAd
s BMEEIRAR B M BUARAS RN, e R BAT 45 L 35 1 A s i
BB e, AT H AR A0 B 72 o 72 B XA a2, 56 [
PR 22 G A BRI RE FF B SR (10 XSS 3 B4 D m 5 P R 2 TR] PR A L 58 5 19 4
R Mg W7 5 AhE T S . AR EZR A R, XA R
5 b B R RBUERONHOSIRES, B B BT Al I E
JEU o 5 I GRS 3K — B ) 7 2B V4G i RT3 7 A0 e AT A 3 P XU
X HO R GE R AR EARAE N AR, PRE R 1 R i AR A
7 d JE AN o ) [ SO B

4. “HERHE" BRLRNTUE RS
4.1 BRATE T SRR SR “ TSCHE” IR

TAB A R A 2SR RAL, FR R R B 7 3, EEEd & Y
A SRS AL S ISR R R o T 7 AR B PR B SRS AT BOR “ A
17 BEARTETE, o H RIAE T MR 52 A A S\ 0 R AR SR BB AL AE , LXK b
A HEIPE AR BN 05 R 2 SURT A HE S 145 S o e 3 T o [ s i
P2 R T T, RATR I (ALY [ T SR ik 4 B skt g « o
il M NANRFEEBNR SR SERTE R AN, R T RKE “K” KB,
RACME “HHEHE” P2 AR B R, WRE R G EBRTE, WA —AM
T sz ottt o o3 7 o R RO T AL A, AR R B R AN AR IX
FERIEF R, Sl S r AR T B P S SR, SRR T E R S
B X PP E YR FAE SIS, Sl AR 95 B B R R 1) R i T WA EL
M REIE. A EHE ISR B0 N 2001 FE1 225 {2350 2008
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